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The Mysteries of Web

eb 2.0... it’s a term we’ve
all heard, but it’s still a
source of great confusion.

Is it just another buzz phrase that
might have something to do with
MySpace or Faceboook? Or is it really
a whole lot more?

Well, the concept of Web 2.0 is
probably a lot easier to grasp than
you realize.

Web 2.0 is really just a broad term
applied to any way of using the
Internet to interact with other users.

Think of it like this... when you go to
see a movie, you are watching events
unfold in front of you. It’s informative
or entertaining, but you have no
control over what is being shown.

The Internet used to be just like that.
You could open your browser, check
out websites, and click around looking
for information or entertainment that
someone had created, but you didn’t
have any direct input into the sites.

But what if you were involved in

the making of the movie? As a story
writer, costume designer, actor,
props person, or just about anything.
Suddenly you’re shaping the movie,
giving your input (however small),
and working with all the other people
in the production to share ideas and
add to the look and feel of the movie.

That’s what Web 2.0 is. People
sharing their thoughts, opinions,
recommendations, observations —
just about anything — with other
people on the Internet.

It’s called “Web 2.0” because it’s the
second evolution of how the Internet
is used. In the past, all we could really
do was watch. Now we can interact
and share.

The “2.0” part is a gentle poke at how
new software programs are released as
versions 2.0, 2.1, 2.2, etc.

The Strategies

Web 2.0 is an ever-changing beast,
as new concepts and means of user
interaction are introduced. But the

basics remain the same...

1. Blogging

2. Forums, Reviews, and Q&As
3. Social Networking

4. Media Sharing

5. Social Bookmarking

We discuss these strategies in more
detail throughout this report, and how
you can use them for your business.

2.0 Laid Bare

Why use Web 2.0?

Of course, the real question with
Web 2.0 is “Why should I care?”

Well, when you’re looking to improve
your traffic and sales, you need to
take advantage of any marketing
opportunity available to you —
especially if other people are unsure
about how to use it themselves.

Web 2.0 is, like it or not, how the
Internet is used now, so you need to
be able to understand it to keep up
with the new marketing opportunities
it opens up for your business.

And by immersing yourself in Web
2.0 and using its marketing strategies
properly, you can:

» Establish yourself as an expert
in a community of people who
are interested in what you have
to offer

*  Create valuable inbound links
to your site

*  Generate a buzz about your
service or product

*  Boost your search engine rankings
with content the spiders love

*  Attract targeted traffic...

...the sky is just about the limit!

So don’t let the golden Web 2.0
opportunity pass you by. Once you
know what you’re dealing with,
get out there... share, interact, and
embrace Web 2.0 and all it has to
offer your business.
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Web 2.0 Strategies from a real-life success story:
Cory Boatright of ShortSaleFundamentals.com

Cory Boatright was already a successful entrepreneur
before he launched his new website. After he sold

his high-end audio/video equipment sales site,
EnvisionTEK.com, for $4 million, it only took him

a year to get his latest big idea onto the Web.

Now ShortSaleFundamentals.com is already doing
$2 million in business, and it’s on track to double from
there! What makes his story particularly interesting,

is that Cory could never have achieved such success
without employing effective Web 2.0 strategies...

Cory knows that one of the best ways to drive traffic

to his site is to provide lots of free, valuable content
and then repurpose or distribute content across the
Web through RSS, content syndication sites, and social
bookmarking applications.

Cory comments:
“We have our own blog at
ShortSaleFundamentals.com, and I

also blog at ActiveRain.com, a major
site in the real-estate industry.

“We post information-rich content Social

on EzineArticles, HubPages and

A Central Education Resource
for Short

Shari sa’ hort Sale Business woj;::.g :_71e1§r;y'rﬁalen~ug; Mastermind
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feed

“From there, when they arrive at the site, we have
a squeeze page up to capture leads right away.
This is a really effective way of capturing email
addresses, because they’re obviously interested
enough in what you have to offer to click through
to your site... and more likely to offer you their
information in exchange for more great content!

“Social networking websites are another great
source of traffic from content distribution. You
join up and become a part of their communities,
and build up a great audience for the links back
to your content. And those links are much more
targeted and likely to be noticed than blasting
out an email to thousands of people.

“I’m a big fan of Twitter, Yelp, Stumbleupon,
and Delicious.”

Lo |

Sale Real Estate Investing

“Serve More People, Double Your Profits & Automate Your

Faith Forum
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Twitter Updates
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Lead Article
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Start a blog to build trust
and boost your traffic

o you talk to your customers?
And do they interact back
with you?

One of the best ways to have
meaningful “conversations” with your
customers — and develop profitable
long-term relationships with them —
is through a blog.

Blogs have revolutionized the way
information is published online and
how people share ideas. Good blogs
have regular fresh content, encourage
interaction between communities,
and can act as supercharged “SEO
juice” for your main sales website.

But they’ve also given everyone the
chance to have a voice on the Internet.

In fact, blog search engine Technorati
tracks almost 113 million blogs and

indexes 1.6 million new blog posts
every day. That’s 18 new blog posts
every second!

So how can YOU make yourself heard
when so many people have so much to
say? And how do you get started?

Step 1: Choose your platform

There are lots of options for quickly
and easily starting a blog, but we’ve
narrowed it down to two.

Option #1: Blogger (the point-and-
click, no experience required option)

Google’s Blogger service (www.
blogger.com) is free to use and so easy
to set up that you’ll be publishing your
first blog post in a matter of minutes!
All you need to do is sign up, choose

a template, and start writing.

What are blogs, anyway?

Blogs are regularly updated online journals that
encourage reader interaction. They are great for
getting the word out about your business because
of how frequently they are updated — regular
doses of fresh content are good for attracting both
search engine spiders and human readers!

A well-written blog can become a popular online
hangout... and the more people that comment
on your posts, the more you engage with your
audience, and the more fresh content you have!

One drawback is that
Blogger is hosted

for you, completely
separate from your
main site. Here’s how
this looks: http://
blogname.blogspot.
com. So any links
you get pointing to
your blog will be
good for the blog
itself, but won’t help
your website. If the

main purpose of
your blog is just

to connect with
customers and build
relationships,
this is an easy
option. But £
if you want

your blog to boost your
SEO, you’ll want...

Option #2: WordPress (the more
advanced “tech” option)

WordPress can also host your blog for
you (www.wordpress.com) just like

Blogger. It’s also free and very easy.

Alternatively, you can add a
WordPress blog to your own domain
(www.wordpress.org). This requires a

bit more technical knowledge because
you have to install your blog... but it
will generate better SEO for your main
site. Here’s how this looks: http://
www.mysite.com/blogname.

Step 2: Start writing posts

You don’t need to be a writer to write
great blog posts. But you do need

to follow a simple formula to create
winning content that will attract and
engage your audience.
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First, think about your audience.

What do they want to read about? What
do they do when they go online? What
are the hot topics and controversial
issues in your industry that will engage
them and get them talking to you?

Second, plan your posts.

Stick to one topic per post and focus

on optimizing each one for a single
keyword. Think about what you want
each blog post to achieve before

you write. Are you entertaining your
readers? Giving them useful tips and
advice? Ranting about your pet peeves?
Reviewing another article or blog?

Keep this in mind as you write and
you’ll find your posts become much
more concise and compelling.

Third, keep your tone conversational.

Writing a blog is all about expressing
yourself — so let your personality shine
through! You’re much more likely to
connect with your readers and earn
their trust if people can relate to you.

And people are much more likely to
buy products from people they trust.

Step 3: Optimize your posts with
headlines, tags, and categories

Of course, there’s no point having a
blog if no one reads it. So make sure
people can find you by making it easy
for the search engines to index your
blog posts.

Create keyword-rich categories and
tags for your posts that accurately

describe their content. Whatever blog
provider you choose, you’ll be able to
tag your posts with keywords. Keep
these short, descriptive, and relevant
to the post.

Use keywords in your post title and
repeat them throughout your blog post
in a natural fashion... but remember
to optimize each post for only one
keyword to keep your content concise.

Use keyword-rich anchor text and

links to link to your main sales website
from your blog. Instead of using the
words “Click here now” to link to your
website, link from your main keywords.

Emphasize keywords with bold

or underline formatting. This also
helps to make your blogs posts more
scannable... and more reader-friendly.

Step 4: Keep on blogging!

The key to being a successful blogger is
to keep at it — every day if possible —
and continue to grow your blog. Lots of
bloggers start out with good intentions,
but soon neglect their blogs as other
day-to-day priorities get in the way.

But don’t be put off. If you spend just
30 minutes a day writing a useful,
informative post using these tips,
you’ll soon see your traffic increase.

Here are some shortcuts to fast-track
the growth and success of YOUR blog.

1. Post often — over an extended
period of time.

2. Encourage dialogue and debate
through your blog. Ask for your
readers’ opinions and encourage
them to comment.

3. Promote your blog everywhere,
all the time — online and offline.

4. Make friends, link, and connect
using other Web 2.0 strategies
from this Internet Profit Report.

5. Be active in the blogosphere —
comment on other blogs and link
to them.

6. Make your blog a great place to
hang out!

7. Partner with others — interview
leading industry figures or ask
them to write guest articles for
your blog. Then reward them with
a link back to their website.

8. Swap links with other relevant
blogs. Although the linking won’t
give you much of an SEO boost, it
will help people find your blog.

So just in case you still have any
doubt... go start a blog today!

The “blogosphere” is rich and diverse
— there’s all manner of life out there!
As well as reaching more of your
potential customers, you might find
new niche markets or potential strategic
alliances with other businesses.

You’ll also be generating fresh
keyword-optimized content, creating
inbound links to your sales site,
showing off your expertise, creating
an opportunity to collect opt-in
subscribers, and establishing trust.

And as your blog grows — and

you build your audience of loyal
followers — your status as a powerful
“influencer” in your industry will also
increase. If you become the “go-to”
person for the latest news and trends,
you’ll increase your credibility,

which will really help your sales. K
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The “Social Web”
Explained

f you’re confused by all the
“social” sites and tools on the
Web, you’re not alone. We’ve got

99 <6

“social media,” “social networking,”
and “social bookmarking.” It’s a social

jungle out there!

But what do all these terms mean... and
— more importantly — how can you
use them to benefit YOUR business?

Let’s start with the basics:
Social media

“Social media” is a catch-all term
used to describe some of the websites
that define Web 2.0. Everything

from Facebook to Flickr... Digg to
Delicious... and LinkedIn to Last FM
come under the social media umbrella.

The stand-out feature of all these

sites is that they allow people to
communicate and connect with each
other in new ways. And their success
is almost exclusively a result of the
content their users create and share,
(which can be anything from funny
pictures of cats, to educational videos
on how to use a piece of software).

Alongside this “user-generated
content” are some other key features
of social media sites, such as...

*  Personal profiles
* Ratings and recommendations
*  New communication tools

There are two main
types of social
media sites that can

help your business
reach more customers:
Social networking sites and social
bookmarking sites.

Social networking sites

Examples of social networking sites:

e Facebook — www.facebook.com

*  MySpace — www.myspace.com

*  YouTube — www.youtube.com

e Flickr — www.flickr.com
e LinkedIn — www.linkedin.com

What are they?

Social networks are online communities
where groups of friends, coworkers,

or simply people who share common
interests and hobbies connect. They talk
to each other... share information...
organize events... just about anything
you’d normally do in the offline world.

That’s why personal profiles are such
a central part of social networks —
because they define your presence and
personality on these sites.

And while the benefits for keeping
in touch with old school friends
are obvious, social networks are
also great places to find new
customers for your business.

How to use them for your business

There are serious pitfalls in using social
networking sites to “sell” because

the people who use them are usually
looking for fun... not something to buy.

Social network users can smell a sales
pitch a mile away (and there’s no faster
way to turn them off than trying to sell
something they’re not looking for).

But you CAN use social networks to
build valuable relationships with
people so you can convert them into
paying customers later.

First, find a relevant social network
for your business (i.e., one where your
target market hangs out).

Then, create a profile for your business
and focus on providing useful, unique
content... valuable tips and resources. ..
videos showing how people can use
your products. .. answers to people’s
questions... or whatever YOUR market
will find useful and entertaining.

Give people a reason to regularly
interact with your business.

Whether you’re giving them a daily
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“how-to” tip... sharing a useful article
every week... or just answering their
questions on your Facebook wall...
there are TONS of ways you can build
valuable relationships.

Mix in a few links to your website
with some calls to action for people
“to find out more...” and your new
social networking “friends” will soon
be checking out your sales offers in
their own time.

Social bookmarking sites
Examples of social bookmarking sites:

*  Digg — www.digg.com

* Delicious — www.delicious.com

e  StumbleUpon —
www.stumbleupon.com

¢ Reddit — www.reddit.com

What are they?

You’ve probably got a lot of your
favorite web pages saved — or
“bookmarked” — on your computer.

Now, imagine taking all these links
and publishing them on a specialized
website where other like-minded
people can view them.

That’s pretty much the essence of
social bookmarking.

People save and share links to web
pages on social bookmarking sites —
and the most popular links jump to
the top of the listings, which can send
HUGE amounts of traffic to them.

You can vote for your favorite
links... comment on articles...

subscribe to feeds of other people’s
bookmarks... or simply surf around
to find interesting content on
absolutely anything.

Plus, you can “tag” your bookmarks
with descriptive keywords so people
can easily search for links they’re
interested in... even if they don’t
appear on the front page.

How to use them for your business

Content is the driving force behind
the success of social bookmarking.
People visit these sites to find certain
types of content... whether it’s
educational or just plain fun!

So first, you need to produce great
content that’s valuable to your niche
market. Only then can you think about
getting it bookmarked.

Think of social bookmarking as an
extension of your article and content
marketing campaign, because without
great content... there’s simply no
point. But just one link from a top
social bookmarking site can send
loads of traffic your way.

Plus, links from social bookmarking
sites — and the cascading effect of
other people finding your content

and linking to it from their own sites
— can give your search engine
rankings a massive boost, which will
lead to even more traffic!

This extra traffic probably won’t
translate into big sales right away
because these people aren’t looking to
buy... they’re looking for information
and entertainment.

Tip from Derek:
Make sure your
website is in
order first

Social bookmarking is a great
Web 2.0 strategy, but only if your
website is already optimized

and full of informative, valuable
content. Trying to send people to
an undeveloped site won’t work,
and will just be a waste of your
valuable time!

But make sure you have a strong opt-
in offer on every page of your site...
that way you’ll attract plenty of leads
for the future when people read your
articles and decide to sign up for more.

Can it work for you?

The key to succeeding with social
media is to respect the rules and the
communities of these sites.

If you “shout” at users with blatant
self-promotion, you’ll be run out of
town on a rail. But play a valuable
role in the community by contributing
thoughtful, unique content to like-
minded people and you’ll soon

be reaching out to swarms of new
potential customers.

You probably won’t see massive sales
increases right off the bat... but keep
at it and you WILL see better search
rankings and a loyal following of
passionate customers.

And these are two of the most valuable
assets your online business can have. )(

www.internetentrepreneurclub.com
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Industry News

his month’s industry news is

all about Web 2.0. Here’s how

the community-rich interactive
Web is shaping the industry right now!

e Twitter breaks Mumbai story

In late November, terrorists
attacked the Indian city of
Mumbai, killing and injuring
hundreds of people and taking
hostages. People in Mumbai took
to the Web, and got word of these
attacks out to the world well
before mainstream media even
knew something was happening.
Twitter offered fast, early reports,
and as the situation progressed
there was a constant stream of
updates from regular people who

were caught up in the middle of it.

*  Google SearchWiki debuts

If you’ve done any Google
searches while logged in to your
Google account recently, you’ve
probably noticed a new set of
icons next to your search results.
EERS

This is Google’s new SearchWiki
feature. It lets you customize the
search results you get for any
given search term. You can rank
your favorites higher or say “no”
to results from a particular URL.
For instance, if you really like the
cantaloupe recipes you find on
Melonhead.au, you can make sure
that site shows up in the number-
one spot every time you do a

“cantaloupe recipes” search.
Or you can demote it to the
end of the search results.

You can also comment on search
results, or add listings that you
think are relevant for your search.

Don’t panic! Google SearchWiki
re-ranking, removing, and adding
sites affects only your own
searches, and only when you’re
logged in to your Google account.
Comments are publicly available
though, so keep an eye on what
people are saying about YOU!

If you want to see what people are
saying about your business, make
sure you’re logged in, do a Google
search for your site, and click “See
all notes for this SearchWiki” at
the bottom of the page.

Google AdWords targets devices

Google AdWords is rolling

out a new function that allows
advertisers to choose which device
platforms they want their ads on:
desktop/laptop, or mobile devices
with full browsers (such as the
Blacknerry). You can target mobile
users, home users, or both.

When you get access to this new
feature, you will find it under
“Networks and bidding.”

If you want your ads to go to
mobile devices, you’re better off

to make specific mobile-friendly
landing pages for them. You can
check how a page will work on a
tiny screen by going to the Opera
browser and selecting View, then
Small Screen. Or you can simply
call it up on your phone and see
how it looks. If you want to see
some successful pages for mobile
devices, you’ll find a collection of
them at www.tappity.com.

Google FriendConnect

Want more Web 2.0 features

on your site? Google has a new
product called FriendConnect that
is now in preview release.

With just a few clicks, you can
add interaction to your site so
that you and your site’s visitors
can make friends with each other,
share media, post comments,
play games, and more! There

is no programming background
required, and you won’t need
special software either!

If you want to get in on the
preview, you’ll have to apply

by filling out the form at www.
google.com/friendconnect. )(
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The Best Web 2.0 Strategy For You

Establishing a Web 2.0 presence can certainly help grow your business, but where should you start? It all depends on

how much time you have to devote, where your strengths lie, and what interests you most (it should be enjoyable, after
all!). Here’s a handy flowchart you can use to see which of the most effective Web 2.0 methods will work best for your
business... then flip to pages 10-12 to learn how you can dive right in!

I am able to set aside some time at least each day or each week to
work on my Web 2.0 strategies.

I enjoy being able to give
regular updates about my
product and business.

I can set aside some time
every now and then, but
not regularly.

I

I am a strong writer and
love to create interesting

I prefer researching what
other people are saying about
my product on the Internet,
and answering questions,
making suggestions, and
discussing it.

:

Media Sharing

You will need some time to
create your media (video,
podcast, audio) and a
landing page on your site,
but once its uploaded, it
doesn’t require more work.

and informative text about No
my product. l
I \ 4
Yes Social Networking Forums, Reviews, and
+ Q&As
Using resources like
Blogging Facebook or MySpace The majority of the work
to promote your product involved in forums, reviews
Blogging will work for will take time. You need or Q&As is in trawling the

you if you’re happy to
write regularly about what
you’re doing. Not everyone
finds this enjoyable, so be
realistic with yourself about
whether or not you will
be able to maintain a blog
in the long run. And don’t
forget to optimize it for
your keywords!

to become at least a little
familiar with the networks
before you can use them to
your advantage, so these
strategies are perfect for
people who enjoy learning
new ways of using the
Internet... and it won’t
require as much writing
work as blogging.

Internet for places where
people are discussing your
area of interest. Since you

already know about your

product or field, it won’t be

difficult to make comments

and suggestions, but you do

need to spend time finding

these places, and checking
in with them regularly.
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Derek Gehl's Internet Entrepreneur Club

Your Web 2.0 One-Stop Resource...

Now that you have a handle on what Web 2.0 is, why it’s worth pursuing, and which areas to tackle first, it’s time to get

into the specifics. We’ve done the legwork to make sure you have a comprehensive list of some of the more popular Web

2.0 resources, with examples of how other people have been using the strategies to their own advantage...

Blogging

If you’re having trouble getting
started with your blog, plan out
your posts ahead of time. Write
down 10-20 topics and set aside
time to write a few paragraphs
on each.

You can boost your site with
other updates as they come
along, but at least this way

you won’t be stuck for what

to write about every few days.
Remember that your posts don’t
have to be long. A couple of
paragraphs with an image is

November 24, 2608

J&D's Holiday Redpe Contest

The never-ending quest |
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to make everything
taste like bacon. o

The holidays are upon us,

and that means it's time to
J&D's Super i

Holiday Recipe Con
prizes will include several

QOUR SITE

TICOLITDATY
LRECIIPE

- Most Bacony

- Best Presentation

_ Mnat Creatie

enough to keep your content fresh, as long as you post at least once a week.
And remember to link to and from your blog!

Have a look at www.baconsaltblog.com for an excellent example of a blog

* Blogger — www.blogger.com

e IBM Lotus Connections —

www.ibm.com/lotus/connections

* Roller Weblogger —
www.rollerweblogger.org

that complements a sales site to generate more traffic, opt-ins, and sales!

Blogging Resources:

e Tumblr — www.tumblr.com

*  Typepad — www.typepad.com

*  Wordpress —
www.wordpress.org

*  Xanga — www.xanga.com

e delicious —
http://delicious.com

* Digg — http://digg.com

* Diigo — www.diigo.com

* Faves — http://faves.com

e Furl — www.furl.net

Social Bookmarking Resources:

* Ma.gnolia —
http://ma.gnolia.com
e Social Marker —

http://socialmarker.com

e Mixx — www.mixx.com

e oneview — Www.oneview.com

Social Bookmarking

Once you’ve signed up to a site
like delicious.com and added your
own bookmarks, make sure you
tag them with keywords that are
relevant to the content of the site.

Your bookmarks will be more
credible if you have a variety of
sites added — other sites with
complementary content to yours
— rather than just a long list of
your own websites.

You should also set up a feed to
your bookmarking site from your
blog or website by adding buttons
like these:

ADD THIF BLOG To MY

Technorati FAVORITES

P SHimBle Tt

These feeds help make your site
more viral, as more people add
and share your bookmark. Social
bookmarking is like a word-of-
mouth recommendation, so the
more people you connect with,
the more traffic (and inbound
links) you are likely to attract!

*  Propeller.com —
www.propeller.com
¢ Reddit — www.reddit.com

e Simpy — www.simpy.com
*  StumbleUpon —
www.stumbleupon.com

10
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Social Networks

There are plenty of social networks on the Internet.

As we discussed on pages 6-7, the idea behind these
websites is for you to get social... to go out and mingle
with people of similar interests and ideas.

Each site varies, but here are a couple of examples of how
you can use Facebook as a Web 2.0 strategy...

When you’re a little familiar with the site, look into
starting your own group and being a active part of other
groups. Check out our own Internet Marketing Center
group for ideas...
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business tool alowing you to network with thousands of other ke minded
entrepreneurs from around the world.

IMPORTANT RULE -3 This is NOT an advertising forum! This s a forum to ask
questions and share valuable internet marketing strategies, tools and resources

Group Type
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Start lively conversations in other groups and become as
interactive as you can. Facebook people are passionate
about their communities. They’ll comment about

you, write about you, and even get you into popular
bookmarking sites like Digg and Stumbleupon, which can
bring your website thousands of new targeted visitors.

And make sure you have an RSS in your profile that
feeds from the new content you post on your blog or
site. Your content will presented right on your friends’
Facebook News Feed page, along with a link, just like
this example:

#]] Stephanie Bond posted a link.

l’l Att for dog lovers..
! =
g -

Sownce: blog,stephbond.com:
Add Comment - Share

and other beautiful fauna-nspired pleces by Sydney designer Linda
Kruger under the yellow monday banner.

Through a site like Facebook, you can:

*  Generate thousands of visitors to your website
*  Get inbound links to your website

»  Target your advertising

* Advertise for free

* Improve your SEO through news feeds

*  Get the word out about yourself

Social Networking Resources:

*  MySpace — www.myspace.com

¢ Facebook — www.facebook.com

e Windows Live paces — http://spaces.live.com
*  hi5 — www.hi5.com

e Orkut — www.orkut.com

e Flixster — www.flixster.com

Bebo — www.bebo.com

e LinkedIn — www.linkedin.com

* Tagged.com — www.tagged.com

e Xanga — www.xanga.com

°  Imeem — WWwWWw.imeem.com

»  Skyrock — http://skyrock.com

e BlackPlanet — www.blackplanet.com
e LiveJournal — www.livejournal.com

Media Sharing

Anytime you create a piece of media
— whether it be an image, video,

Media Sharing Resources:

audio, or podcast — you can use it to
generate inbound links and traffic by
posting it on a media-sharing site.

Remember to tag your media with
keywords, link back to your site, and
create specific landing pages for them!

blip.tv — www.blip.tv
Dailymotion —
www.dailymotion.com

Flickr — www.flickr.com
Ipernity — www.ipernity.com
Metacafe — www.metacafe.com
OneWorldTV — tv.oneworld.net

Putfile — www.putfile.com
SmugMug —
Www.smugmug.com

Viddler — www.viddler.com
Vimeo — www.vimeo.com
YouTube — www.youtube.com
Zooomr — WWW.Z00omr.com
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Forums,

Forums, reviews, and Q&As — where you share
your opinions and recommendations with other
users — were some of the Internet’s earliest
incarnations of Web 2.0.

To get involved, run a Google search for terms
in your area of interest and the words “forum,”
“review,” or “questions and answers.”

Bookmark or make a note of sites that cover your
product or anything it could be used for. Start by
commenting on other posts, answering questions,
or make recommendations of your own.

You need to keep a regular eye on the forums that
interest you, post regularly, and establish yourself
as an expert in the community. Remember that
you’re not there just to sell your product.

You can do the same for reviews and Q&As. Make
sure you optimize your text for keywords and link
back to your blog or sales site.

Reviews and Q&As

In this example...

T
All Things Christmas iHOh””m

W Chiistmas Forum » Chisinas decorations
-yl Beaded 3-D gift box with tutorial te share!

beadangel @

Junior EIf
umior EI

i Lovell %‘ § -
= ) "l Free tutorial
] B*ed 3 gift box with tutorial to share!

Hi

More Christmas Omaments, my tiny beaded 3-D gift boxes I made last Christmas, I finally finished the tutorial to share at:
http: it 1g.com/Kid Art...d project.html

Here's the photos just incase some of you are wondering what T am talking about:
http: /fww i making.com/beaded gift box.html

Thanks for luuking!@

; . Polite
L Website link
beadiawalrymaking.com

the more people will trust your opinions and click
through to your site.

Landing pages

They’re also an excellent resource for finding out what

As with other Web 2.0 strategies, posting to forums is all  people are looking for on the Web... which can give you
about your social interaction. The more you participate,  great ideas for products to sell, or even link baiting articles!
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in the Internet Profit Report...

January’s issue addresses a theme that most of us still find
confusing in one way or another... keywords, and how you
use them! We’ll show you:

* How to cluster your keywords to get the best results
*  What you need to know about keyword density
* How to use your keywords for PPC campaigns

...and much more!
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