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8 Easy Ways to Keep Track
of Your Online Reputation

ositive word-of-mouth is an Internet business

owner’s best friend... but negative word-of-mouth
can become their worst enemy practically overnight.

If you’re not keeping track of what your customers and
competitors are saying about you and your product or
service, you risk turning a blind eye to complaints or

concerns that could put a big dent in your online reputation.

Why let your potential customers find that information

before you do — and especially before you get a chance to
make things right?

Believe us — this is one moment when ignorance
DEFINITELY isn’t bliss.

We’ve collected eight great ways to check out what people
are saying about you online: five free places to head on the
Web, and three tools you pay to use.

Free Trackers

track everything from news to videos.

GOOgle Goagle Alerts (BETA)
Alerts

Create a Google Alert
Welcome to Google Alerts Enter the topic you wish to manitor

Gongle Alerts are email updates of the latest relevant Google results Ssrchistms I:l
(web, news, etc.) based on your choice of query or topic
Type Comprehensive (¥

Some handy uses of Google Alerts include: How often
« manitoring a developing news story Deliver 1o
 keeping current on a competitor or industry
 getting the latest on a celebrity or event Creats Alett

® keeping tabs on your faverite sports teams

Google will not sell ar share your smail address.

Create an alert with the form on the right

You can also click here to manage your alerts

1. Google Alerts (www.google.com/alerts): Google Alerts is 2. Blog Search Engines: Has someone written a
a service that emails you every time a new result comes up on blog post about you? Let’s hope it’s good buzz! Put
your query, keyword or topic. You can subscribe via RSS, and your URL and keywords into Google Blog Search

(http://blogsearch.google.com)

0] L)Sle [ | [SearchBlogs | [ Searchthe Web | 52
Blog Search € cc7:
Top Stories Google Blog Search
Pultics
us . -
v 197 blogs Gov. Paterson Set to Name Kirsten Gillibrand to Senate
iorld sverfohows | BUZZ NEWSROOM - Palitics -5 hours ago
Business With Caraline Kennedy dropping out, Demaeratic congresswoman is set to become New
Technology York's next Senator. Gow. David Paterson will name her to fill Hillary Clinton's vacant seat
Video Games on Friday
Shonts WY Governor Paterson to Pick Rep. Kirsten Gillbrand to fil Clintor's NY Senate
Seat - Jack & Jill Foltics
Entert t The hiodereie Seat
e Cargling Kennedy. Kirsten Gilibrand. and the Ridiculous Senate Seat Drama in New
Movieg York - The Modarate Yoice
Television Gaov_Patersan to Name Kirsten Gillibrand ta US Senate - Bumpshack com
Sports all 197 blogs »
57 blogs Ex-Gitmo Detainee, Al-Shihri, Joins Al QaedaIn Yemen
overthours | The Full Feed from AuffmgtonPost.com - Palitics - 1 hour 43 minutes ago

3. SocialMention (www.socialmention.com): This social
media search engine tracks everything from blog comments to

and Technorati (http://technorati.com) to scour the
blogosphere for mentions.

social bookmarking sites like Delicious (http://delicious.com) B3 Technorati’

to microblogging services like Twitter (www.twitter.com)for

any mention of you or your company. As with Google Alerts,
you can subscribe to mentions of your name via RSS or email.

socialmention”®

Blogs Microblogs Bookmarks Comments Events lmages HNews Videos

Channels v Blogs v Photos Videos Favorites ~ Popular v Blogger Central v  Support

Front page / what’s percolating in blogs now @
Headlines Rizing Posts and Storiss

Rising blog posts by attention  view a1, Rising news stories by attention view an

Celabrity » “ Lifestyle »
Brad Pitt altending the photocall for The egabeggees DT Where was the Bible?

Curious Case of Benjamin Button Bresking, vital news - when Barack
Bvad Dt cHandin the nhotanell fnr Tha Civinie Cace nf Obama took the oath of office for a seconc
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5. Filtrbox (www.filtrboex.com): Filtrbox offers you
“proactive market intelligence” by offering you search
results on your name or your company based on relevance
and importance, not just a mere mention.

Boorﬂ i ABOUT  HELP BLOG SIGH UP
Discussion}Search

GET STARTED Now
One minute signup - FREE

4. BoardTracker (www.boardtracker.com):
BoardTracker keeps tabs on any mention of you or
your company on discussion boards and forums.

me Search My Alerts Browse My Threads Setup About Login Signup

NEW: BoardTracker Version 2.0, Beta. Try it out, HERE

Proactive Market
Intelligence

7 " x Sort
- B Fitte Rank 3. Davs s ||
149 FitrRank ') o

Aduanced Search

Search: ‘ In:‘AH Categories V| [ Search I Search Help
Sate Filter = ON
1 Has anyone ever tried WooMe? T am wond...
3 5 . 2 i1 1 t Works ... --twitter.com-— [ Filtr:
NEW- Live update : BoardTracker is now tracking £4,088 510 threads in 37 455 Forums [Show graph] 2 08 e Aot R P Heear L o nehee U R e -t e e L R

Now, if your business is growing, and your web presence
is starting to stretch past what you can keep track of on
your own with these free tools, it might be time to invest
in a paid reputation tracking/management solution. These
three options are easy to use, and offer slightly different

features that would appeal to different online businesses.
Whatever method or tool you decide to use, make sure you
add reputation checks to your regular list of business tasks.
After all, the viral nature of the Web can spread bad news
just as quickly as the good stuff!

Paid Trackers

1. Buzzlogic (www.buzzlogic.com): From
their website: “BuzzLogic identifies the

active consumer advocates and contributors,
influencing others on specific topics, brands,
and products. This enables you to supercharge
your marketing initiatives — from product
development to research to brand awareness.”
Simply put, Buzzlogic tracks the major
influencers in your market, and: a) finds

out if they’re talking about you; and

b) helps you connect with them, and

tracks the conversations you start.

COnPANY PRODUCTS BUZELIBRARY GCLENTS

INFLUENCE |5 GOLDEN

. BUZZ| OCIC.

ADverTisens
AGENCIES
ic’s Conversation Ad Network delivers
performance by hyper-targeting sites MARKETERS
most influence. PR

BLOGGERS

2. Trackur (www.trackur.com): Trackur offers keyword and
reputation monitoring at various levels, for both individuals and
companies. Trackur keeps tabs on your keywords, and organizes the
results in a dashboard for you. The amount of data you can save and
work with at once depends on the package you pay for.

Username: | Jpassword | [

[ Keep me logged in. Foraot password

trackur@ wny YouNeed | aciunin acton,_ [T

Home | Pricing| Agencies | Trends | TrackurRank | FAQ | About | Trackur Blog | Contact

Online Reputation Monitoring & Social Media Monitoring Tools

AMDZ1 bugaba NORDSTROM sd
itk
NEWS BUZZBLOG WHITE PAPERS
Blogs Find Favor as @he New dork Times Wiy PageRank s Not an Influence 12 Essential Tips For Success |
Ui Gides bk M e
il e 158 bl readerstip i recent NOVEMBER 17
years is no secret, the power of blogs to more » Tales from the Trenches: 4 Tips
influence what pesple buy s less Driing Sotial Media Ad Perforrm;
Setiblichsd, BUtAS 4 msortehiny Faals: Study: Blogging’s Dead? Somebody with Conversation Targeting™
ras Forgot to Tell Readers
OCTOBER 28
Blogs Influence. more » 'CHECK OUT OUR
Blarchases mors ihan Cﬁ ClickZ RECENT WEBINAR
Social Sites BUZZVIDEO .
B o e R o A ‘Consumers and the
el R o ne el At s < e BuzzLogic Vino Diaries - Episode 20 - %
g Cary Trefflet, Catalyst SF more » Influence of Blogs'

S s, b

November 20th, 2008
BuzzLogic serves up

3. Sentiment Metrics (www.sentimentmetrics.com): Sentiment
Metrics offers a comprehensive reputation management tool that
digs into information from social networks, forums, video and
photo-sharing sites — you name it! — and gives you the scoop on
what people are saying about you online.

Sentiment also indicates the emotion behind the information it finds:
positive, neutral, or negative. Not to mention that they also provide
easy to read graphics and charts to help you keep track of all the
news they find — good or bad!

CE senTimenT [AmeTs

Social Media Monitoring - Listen . Learn . Profit
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Industry News

ere’s our monthly roundup
of the industry’s top news.
We did the digging so you

didn’t have to...

Yahoo to “get outward-looking
and kick some butt”

Carol Bartz, former head of
Autodesk, is Yahoo’s new chief
executive. Bartz is one of the
leading women in technology,
admired for her management skills
and dealmaking abilities, but she
definitely has her work cut out for
her! In her own words, she thinks
it’s time for Yahoo to “get outward-
looking and kick some butt.”

Yahoo has taken a real beating
over the last year. Its shares
dropped by half, it avoided a
takeover bid by Microsoft (which
caused investors to revolt against
the chief executive), and a lifeline
deal with Google was killed by
the US Department of Justice.

Bartz’ reputation as a dealmaker
has already sparked rumors that
the Yahoo/Microsoft Search deal,
killed by former Yahoo CEO Jerry
Yang, will return. If it does, online
entrepreneurs will want to keep
an eye out for changes to both
companies’ search engines.

Mobile marketing set to explode?
In September 2008, Google

released their “Android” OS for
mobile phones (for non-techies, an

Liencyclopédie libre
751000+ s

h
sok- B8 - sok- haku - cers iy

OS is an operating system —

one example is Windows XP).

By December, the “Open Handset
Alliance” had over 50 members,
including big dogs like Ericsson,
Toshiba, and Sony.

Google added new features to
enable AdWords advertisers to
target ads to smartphones in
December 2008. And that’s no
surprise: recent research shows
that in the UK, the mobile Internet
growth is eight times that of
wired Internet — and most of

its users are young and affluent.
In a recent survey conducted by
the Elon University/Pew Internet
project, 77% of experts agreed
that the mobile phone would be
the primary Internet connection
— or even the only one — for

a majority of people across the
world by 2020.

Google says that it’s not necessary
to create mobile landing pages for
your Smartphone-targeted ads, but
here at the Internet Profit Report,
we respectfully disagree! Have a
look at this...

Wikipedia’s regular homepage:
WiIKIPEDIA

EEREHED

552 000+ FIEE

Deutsch
Die freie Enzykiopadie
852 000+ Avikel

Espaiiol
La enciclopedia libre
435 000 ariculos

Polski
Wolna encykiopedia
570 000+ hsset

Francgais
00+ atictes

ltaliano
Leenciclopedia libera
522000+ veei

Portugués
i ia I
0

cccccc

Pycckuit Nederlands
Ceoiodnasn sHyuknonedus De vrije encyclopedie
248 000+ crareit 511000+ artielen

en « rechercher » szukaj - [ « ricerca - zosken - busca - buscar - noncic
ca « nowyk - ara - ciutare - SUK + hleddn ladat - s

English

This web page design is pretty
unfriendly to mobile phone users.
There is a glut of extra “choose

a language” links, and the search
box, which is the most important
feature, is sitting underneath a
graphic that takes up a pretty
significant amount of the available
screen room. Even with a big
iPhone screen, that’ll be pretty
tough to navigate — and there
are plenty of Smartphones with
screens smaller than the iPhone’s,
ALL of which can be targeted
with mobile AdWords.

Now review the mobile homepage:

‘Home
WIKIPEDIA

Today's Featured Article

Edgar Allan Poe (1809-1849) was an American

¥ poet, short-story writer, editor and literary critic,
and is considered part of the American Romantic
Movement. Best known for his tales of mystery and
the macabre, Poe was one of the earliest American
practitioners of the short stary and is considered

the inventor of the detective-fiction genre. He is
further credited with contributing to the emerging
genre of science fiction. He was the first well-known American writer to
try to eam a living through writing alone, resulting in a financially
difficult life and career. In January 1845, Poe published his poem "The
Raven” to instant success. His wife died of tuberculosis two years
later. On October 7, 1849, at age 40, Poe died in Baltimore; the cause

The page designed for mobile
has the search box sitting right
at the top of the page, along with
the Wikipedia logo (so mobile
searchers know they’re in the
right place). Even searchers
using a smartphone with a small
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screen will see the most important
information right at the top, above
the “first fold™!

When you take into account the
fact that plenty of smartphones,
including the iPhone, can’t handle
Flash, and get bogged down by
scripts like CGI or JavaScript,

it seems a no-brainer that you

still need to create landing pages
especially for your mobile users!

Mobile advertising using AdWords
is likely to get BIG over the next
few years, and if you’re planning
for it now, you will definitely have
the advantage! Even if you don’t
see it as part of your marketing
plan yet, it’s worth keeping an eye
on mobile trends.

*  Make money off undeveloped
sites with AdSense for Domains

If you have any “parked” domains
— you own the URL, but you
haven’t put anything up there

yet — you can use AdSense

for domains to provide relevant
information to users, including
ads, links, and search results.
Here’s an example of what that
might look like:

B0 F-sekure.com
OB what you need. when you nesd it

Popular Categories

= F Sekure Mobile Anti ® Spyware = Antivirus
Virus 0s9.2

® Computer Check ® Anti Virus » Antivirus

® Airiine Tickets » F-sekure
Anti-viru

Computer Check © Antivirus

Antivirus For Symbian Os

= Viirus Protection = Houses For Sale = F Sekure

g
Anti Virus = Employment  Anti-virus ° Fs2009 1
= Games ® Network Security = Nokia Ni

Antivirus

Antivirus Software

Airline Tickets

Virus Protection

F-sekure Mobile Anti-virus

When you have Adsense for
domains on your site, users can
find relevant information rather

than empty pages or “page not
found” errors. And, if your ad
shows up on a parked domain,

it has a good shot at conversion.
According to a Google case study,
conversion rates with domain

ads are double what they are on
search — over 5%! But they cost
the same per click.

The program is currently limited
to publishers in North America
with English-language accounts.

Learn what your users DO when
they visit your website

You can never know too much
about how people interact with
your website. Are they using your
search box? Can they FIND it? Do
they scroll around aimlessly, or
click straight to the point?

Userfly.com offers you a way

to watch what your users do in
real-time, by showing you videos
of everything they do on your
website. The video starts when the
user lands on your site, and stops
when they leave it.

The userfly video lets you see

a user’s mouse clicks, mouse
movements around the screen
(including scrolling the page),
keystrokes, and their trail through
your site’s pages.

This is a brand-new tool (it was
only released to Hacker News in
December), so right now the beta
is free for anyone to use. Once
you sign up, you will be given the
JavaScript to put in the <head>
section of your website, and
you’re ready to go! )(

Bad Reputation??

If you have a bad online
reputation but are baffled as to
why, perhaps you inadvertently
did something you shouldn’t
have. Here are our top 10 reasons
people can get a bad rep...

You don’t remove
unsubscribers from your
opt-in list

You include misleading
subject lines in your email...
something that wasn’t
relevant to your content

You include false or
misleading content on your
website or in your emails

You don’t deliver on your
promises

You link to inappropriate
websites, or have them
linking to you

You engaged in inappropriate
online behavior (eg, negative
comments in forums)

You ignore your customers’
problems or questions

You have untrustworthy
affiliates

You rebill customers without
making it clear beforehand

You’ve forgotten that
everything you do online is
public... even personal stuff!

www.internetentrepreneurclub.com
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The Internet Marketing Center

Suite #380 - 2925 Virtual Way
Vancouver, British Columbia, Canada
V5M 4X5

604-730-2833
1-800-595-9855

www.marketingtips.com
www.internetentrepreneurclub.com
www.marketingtips.com/support.html

CENTER

THE ° \
@TERNET MARKETING

in the Internet Profit Report...

In March we discuss something a lot of people still struggle
with... PPC, and making sure your campaigns are doing
their best to bring you the right traffic! We’ll show you:

» The difference between Ad Groups and Ad Campaigns
* How to use shopping search engines to your advantage
* Examples of good and bad PPC ads

...and much more!
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